
r ; wa* * - -r

c

The off
forth
compi

Evening Po;
tion of all a<

In an adjoi
tables, which si
The Evening T
bat over ALL 1

The lead
months ended 1
Its lead over it!
more classified
fications exceec

'In automot
million lines, ej

All the other N<
more than half

There are t

to-do American
Amusement an<

ability to prodv
tor in each of tl

To the care

paper are the n
608,160 lines of i

/

New York even
%

In advertis:
the patronage <

tdplied its neari

Its lead in i

gram's circulati
worth-while th
while things ar

A
/ mrv

<

:/.i x

* ?; "«* >?;v", » y 5 "

V

CRUIc n 11
icial advertising figui
e year 1920 have just
led by the Statistical
st, are arrived at by tl
ivertising appearing i

ning column of this page
low the tremendous lead in
elegram has not only over

[HE OTHER EVENING N1

of The Evening Telegrar
December 31 over all other
3 nearest evening competitc
business than any other eve

led even that ratio.

>ile classified advertising al
cceeding in this classificatic
;w York newspapers, morni
that amount.

hree classes of publicity wl
. who has money and ic will
i Hotel and Restaurant ad\
ice returns that resulted in i
lese. The detailed figures a

:ful, saving, investing Amer
lost appealing. In twelve r

*eal estate announcements, j

ing papers.

ing of schools and colleges
of its nearest competitor, a

est competitor's lineage by

every one of these classific
ion is among a class of rea

ings, and the great and g
id services is proof that th

N AD D
BRING

There's a Bran

THE NEW YORK HERALD, 1

^^==g^==5

inc 7L
IUC .

*es for allNew York ne

: been finished. These
Department of the >
le careful measuring a

in all the New York pai

ippear figures taken from
undisplayed classified advei
any other New York evenin
SWSPAPERS COMBINED.

n in classified advertising ii
evening newspapers was 2;
>r was 3,356,312 lines. It carr

;ning newspaper, and in indi'

one it printed a total of r

>n anv other newsoaoer in

ng and evening combined, pi

lich in large measure appeal
ing to spend it. These are

rertising. It was The Evenin;
its being far in advance of ev

ire in the columns at the righ

ican the real estate column;
nonths The Evening Telegrs
surpassing by a large percent

/

The Evening Telegram ne;

ind in musical instruction pi
r five.

ations is proof that The Ei
iders able and willing to speri
Tftwinor natrnnof
|A V/ ff WA VtVViAVi

iey get continuously satisfac

J TWP T?"

JS IMMEE
cr: it- i

ch Office or an

'UESDAY, FEBRUARY 1, 1921.

i lit?
;wspapers |T====
; statistics, 1

Jew York
rid tabula-
)ers.

TEL
the official All Ot
tising which
g newspaper

TEL
All Ot

ci the twelve
681,177 lines.
led six times T*17T
J i i 1 tiLvidual classi-

. . ^AH Ot

nore than a

the country. TEL
-inted hardly Neares

to the well- TEL
Automobile, Neares

g Telegram's
ery competit TEL

%.T
L>earesi

s of a news-

im published
age all other TEL

Nearesl

arly doubled
iblicity mul- TEL

Nearesl

7ening Teleidmoney for t<17TIll
rs in worthNeares!
tory results.

VENING '

HATE RE

Agency in you

Mil T
>UL I
idisplayed Clasi

Advertising
IN MANHATTAN EVE?
PAPERS IN 12 MONT

EGRAM - - 4,(
her Evening Papers

AUTOMOBILES.
EGRAM - - - l.(
her Papers a£S)"d -'

MISCELLANEOUS.
EGRAM 2,]
her Evening Papers

WANTS.

EGRAM - - ]
t Evening Competitor

AMUSEMENTS.
EGRAM - - - 4
t Evening Competitor HOTELS

AND RESTAURA]

EGRAM - - - 5
t Evening Competitor

REAL ESTATE.
rrn A ii/r /
Eljfl/ilTl - - - I
t Evening Competitor SCHOOLS

AND COLLEGI
EGRAM ....
t Evening Competitor

MUSICAL INSTRUCTIO]

EGRAM ....

: Evening Competitor

TELEGRAM
SULTS

r Neighborhood
\

_

,Q
sified

MNG
HS

LINES II
)42.189

1,361,012

>23,432
- 531,381

L94,958
933,359

L15,902
- 60,086

1

i l a ^s\r*

HU,DVD
- 318,902

NTS.

166.464
- 62,324

>08,160
- 547,022

US.
80.250

- 42,596

s.
crn a/za

9'110

I
i \


